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The Wisconsin Homeowners Alliance (WHA)
dedicated
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F R Oorganization
M THE K
I T C H EtoNrepresenting
T A B L Ethe interests of Wisconsin
homeowners and protecting Wisconsin’s quality of life one home at a time. As part of this effort, the WHA conducts a series
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they are also hurt by higher property taxes.
All in all, nearly half (49%) of all respondents say they believe that higher
home values have hurt them because it resulted in higher property taxes
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We asked homeowner consumers whether or not they have postponed
purchases in ﬁve major categories. We asked about purchases like
major appliances, furnace or water heaters, insulation and roof repairs. We
asked about exterior maintenance purchases like painting and landscaping
and interior maintenance purchases like new furniture and carpeting. We also
asked about investments to improve home value or other improvements they might
have been planning. And, ﬁnally we asked whether they have postponed buying or
selling a home.
Four categories of respondents emerge as signiﬁcantly more likely to have postponed
purchases in all of these areas. Those who told us that they have “a lot less money”
at the end of each month than they did a year ago are two to three times more likely
to have postponed purchases in all categories. For example, about a third of all
respondents say they have postponed purchasing new furniture (32%) or installing
new carpeting or tiling (30%); but far more of the respondents who report having a lot
less money at the end of each month say they have postponed these purchases (e.g.,
64% postponed buying furniture, 59% postponed installing new carpeting or tile).
People who think things are going to get worse for them and people with annual
incomes of less than $40,000 are also far more likely to have postponed
purchases. For example, while one in ﬁve of all respondents indicate they have
postponed buying a major appliance, more than one-third of these populations
say they have postponed such purchases.
Lastly, we found a strong correlation between homeowner’s sense of job
security and whether or not they are spending money on their homes. In
every single category of purchase or investment made, those who are
concerned that their job security will get worse in the next year are
one and half to two times as likely to have postponed purchases and
investments in their homes. For example, 36 percent of all respondents
report that they have postponed remodeling their homes to improve
the value of the home, but 56 percent of those who are concerned
about their job security say they have postponed such investments.

Editor’s Note: Anyone who’s read a newspaper or listened to the ﬂock
of Wall Street analysts that populate cable television and satellite
radio knows that America’s booming housing market helped fuel
much of the prosperity we’ve enjoyed over the past decade and
increased the net worth of millions of American homeowners. Most
of us who followed the housing market concluded, therefore, that
the activity in the housing market was good for the national and
local economy and believed wholeheartedly that it was also good
for the homeowners who saw the value of their homes increase
substantially. Interestingly, the Wisconsin Homeowners Alliance
could not ﬁnd any data indicating whether Wisconsin homeowners thought it was good for them; so, we asked them. The results
are not exactly what the pundits might have predicted.
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